


THE BRAND



THE MEMES



The website has had over 5000 hits, from more than 4,500 unique visitors, who 
spent on average 3.5 minutes on the website.



CONTENT DEVELOPMENT

● More than 250 interviews done at the event
● 59 videos uploaded to Youtube so far and more under edit
● More than 1000 posts on Facebook, Twitter and Facebook
● More than 150 Memes created - some for sharing on 

Whatsapp



Media
8th March 2017 Citizen TV (Wangechi/ Joy Mdivo) 10am-12pm

K24 (Wangechi) 1:20pm-1:40pm

Citizen TV (Janet Auko)

10th March 2017 Citizen TV Live 9:48am - 13:28pm

NTV Live 10:00am

KTN Lunch time news 1pm

KTN 2 Live 10:34am-11am

Citizen TV Lunch News 1:38pm

K24 Swahili News 7:06pm - 7:15pm

Citizen TV Swahili News 7:04pm

KTN Swahili News 7:08pm

NTV Swahili News 7:06pm



Media K24 News 9:03pm

Citizen TV News 9:04pm

KTN News 9:04pm

NTV News 9:06pm

NTV Bulls eye 9:40pm

RADIO KBC - English Service multiple

Capital FM Multiple

Hot 96 Multiple

Standard Newspaper pg. 10



Media 11th March 2017 Nation Newspaper pg. 9

Nation Newspaper page 26

Standard Newspaper Page 2

Taifa Leo Page 1

Taifa Leo Page 2



Facebook has seen a massive 
following in the course of the 
campaign, moving from just 40 
likes to over 8,000 in three days.



Majority of the people engaging on Facebook and Twitter fall in these age groups - by 
Gender. More women than men are engaged in the campaign by over 50%.





Flavour of the performance of some of the Boosted Facebook Posts as at now. Performance of 
boosts on Instagram and Google Ads is similar. 



Whereas most of the feedback has been very supportive, there have been some skeptical responses on Facebook 
and Twitter with people wanting to see where the campaign goes and how it gains momentum.







For any queries on this report, please reach 
out to:

CONRAD MOCHU, 
Managing Director, 
Thellesi Co. 
cmochu@thellesi.co.ke
+254 722147848
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